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I Have Been Featured In 

• Forbes 
• Entrepreneur  
• Huffington Post 
• Adweek 
• New York Times 
• Boston Globe 
• Boston Herald  
 

• HubSpot 
• Search Engine Journal 
• Duct Tape Marketing  
• The Seattle Times 
• Salem News  
• North Shore Magazine 
• Internet Retailer  
 





Have You Heard Of 
Content Shock? 











McDougall Interactive Turned Around My 
Marketing And Helped Me Sell My 
Business!  
 
- Mike Cappuccio. N.E.T.R. Inc. 



When people search, we actually rank 
and previously we didn't come up at all. 
 
- BankFive Vice President - John Cooke 



We Even 
Landed Them 
The Largest 
Depositor In 
The Banks 100+ 
Year History 



“We achieved number one ranking in 
Google searches and produced some 
really remarkable results.” 
 
- Montserrat College of Art President 
Stephen D. Immerman Ed.D. 



For A Mesothelioma 
Lawyer, Our Formula 
Generated 
$15,000,000 In Sales 
In Less Than 3 Years   



“Talk Marketing has turned my business 
around quickly.” 
 
- Heidi Opinsky, ctnydivorcelawyer.com 



If You Are Willing To Learn 
Some Simple Methods Like 
Talking Into A Microphone  



Recording Basic Helpful Tip 
Videos On Your Mobile Phone  



Who Is This For? 
 

• Doctors 
• Coaches 
• Dentists 
• Lawyers 
• IT Companies 
• Accounting Firms  
• Contractors 
• Schools 
• B2B 
• Ecommerce 





Provisional patent on PageRank 



Penguin = No Link Spam 
 Panda = No Low Quality 
 



Hummingbird 2013 

RankBrain 2015 

BERT 2019 

MUM 2021 

 





SEO Now Is At Least  
These Seven Things  
• Content 

• User Signals 

• UX / Page 

Experience 

• Tech / Core Web 

Vitals 

• Social 

• Links 

+ Brand Signals 



Trends in Search  
Keyword  CPC  
Houston Maritime Attorney $1,090  
AC Repair Coral Springs FL $320  
Compare Vehicle Insurance  $280  
Call Tracking Marketing $165  
Sell House Fast Austin  $95 
Auto Repair Shop Modesto CA $50  







1. Set Up ROI and Campaign 
Tracking   

Metrics 

• # of leads 

• From what 

sources 

• Bounce Rate 

• Ranks 

• Errors 

Tools 

• Google Analytics 

• SEMrush 

• Google Search Console. 



2. Create Deep and Varied Content 

1. Your Main Website Pages   
2. Images and Infographics   
3. Videos and YouTube SEO   
4. Podcasts 
5. Blogging 
6. Guest Blogging  
7. E-books  
8. Press Releases  
9. Webinars 
10. FAQ Pages and Voice Search 
11. Topic Clusters 
12. Link Bait  
13. Case Studies 



Content Based on Competitive Analysis 

Company Name Pages Links Keywords Traffic Value Page Speed 
Mintz.com 18,800 3.13k 51k 87k 3.6s 
Ropesgray.com 15,800 2.49k 35k 18k 5.0s 
Goodwinlaw.com 12,900 1.48k 26k 48k 4.9s 

(Data from 1/2020) 



Findlaw.com 



Mintz.com 









Keywords Go Here 

• Title Tag 
• Meta Description 
• Headings (H1 and use H2 also)  
• Body Text  
• Alt Tags 
• URL 





3. Optimize User Signals  

• Click-Through Rate 

• Time on Site 

• Bounce Rate 



Use Compelling Title and Meta Desc. 



4. Optimize User Experience 

• Internal links  

• Font size 

• Images  

• Videos  

• Lists and bullet points. 

• Avoid: Too many ads, excessive links, 

Flash, excessively long bullet lists 



Target Pages that Stink at Deepening 
Visits 



Systematically Lower Bounce Rate 



Have Clear Calls To Action (TOFU) 



Improve Internal links / # of Pgs. 
Visited 

 



Do User Tests and Use Heat Maps 
to Improve Time on Site 

Tools: usertesting.com, userbrain.com, crazyegg.com, hotjar.com  



5. Correct Technical Problems 

• Set up a site audit semrush.com/features/site-audit 

• Use HTTPS  

• Google says: Slow mobile pages start to load in over 2.5 seconds. 

• Fix broken links, indexing and sitemap issues  

• Fix too long/short/missing/duplicate title tags and meta descriptions  

• All 100 of the top 100 domains  are mobile-friendly. 

• Since not all URLs make use of H2s, Searchmetrics recommends using 

them for a competitive advantage 

 

https://www.semrush.com/features/site-audit/
https://www.semrush.com/features/site-audit/
https://www.semrush.com/features/site-audit/




Set Up and Use Google Search Console  

Tools: https://search.google.com/search-console/welcome 

https://search.google.com/search-console/welcome
https://search.google.com/search-console/welcome
https://search.google.com/search-console/welcome


Optimize Mobile UX / Site Speed 

Tools: gtmetrix.com, developers.google.com/speed   

https://gtmetrix.com/
https://developers.google.com/speed


There is an extremely high correlation between social signals and ranking 

position, despite Google saying social is not a direct ranking factor. 
 

6. Optimize “Supportive” Social Signals 
 



7. Have a concrete plan for earning links 
 



Tools: ahrefs.com  



Media Coverage = Authority 
 
prleads.com  
• $99 a month, emails as often as every 30 minutes 
• Leads are completely customized to fit your expertise 
• Less competition from other responders 
 
helpareporter.com (HARO) 
• Free to sign up for 3x daily emails 
• Paid: filters, profile, mobile alerts 
• “Submit a New Pitch” 
 



8. Optimize for all Traffic Sources 
– Brand Build 



RETHINK SEO COMPLETELY!!! 



9. Use Authority Signals  
            

Expertise, Authoritativeness, Trustworthiness 







To succeed in SEO and content 

marketing, you must be able to shift as 

fast as algorithms do, have a 

technically proficient website and build 

real authority, based on content that 

has insight, not just content to satisfy 

search engines. 



If you have true insight inside 

you, the rest will fall in line with 

the right help. 



• Over 16 years experience in SEO and 

digital marketing 

• Recording and podcast engineer 

• Video editor and YouTube optimizer 

• Musician 

• Worked in radio at WEZE in Boston 

John Maher 
VP Multimedia  
and Digital Marketing 
McDougall Interactive 

Your Teachers 
 

• 26 years of SEO experience 

• College textbook author 

John McDougall 
President 
McDougall Interactive 











Slides at Talkmarketing.com/downloads 


